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Executive Summary 

This report brings the findings of the most extensive survey of buses in tourist areas in the 

UK. With details from nearly 3,000 respondents: passengers on scheduled buses in 18 areas 

of the UK in August 2005, it examines who uses these buses, the reasons for travelling on 

them, the choice sets for passengers and the patterns of usage. Many of the respondents 

filled in a second survey form about their expenditure on the day of the survey giving 

details of how much their group spent, what they purchased and the times that expenditure 

occurred.  

This gives unique insights into the contribution to local economies made by bus 

passengers, dispelling the perception that bus users bring little more than their sandwiches 

to tourist areas. The average expenditure per group on accommodation was £57.17 [£26.40 

per person]. Expenditure during the day of travel per day was £28.62 per group or £16.18 

per person. The spending of visitors follows a pattern during the day with larger sums 

being spent during the morning when setting off and at tea time. 

Conducted by partners in eighteen tourist areas in England, Wales and Scotland, the survey 

was organised by the Institute of Transport and Tourism at The University of Central 

Lancashire. It found that people of all ages use these scheduled buses for different reasons, 

but that they are most widely used by people of late working and early retired age and 

predominantly by people travelling in ones and twos. There were big differences in the way 

that the buses were being used both between the areas and by different age groups. 

Although walking  was the single most popular main purpose for using these services, 

seeing the countryside from the bus  was more popular for the oldest passengers and 

shopping  for the youngest passengers.   

Just under 30% of the respondents had a car available to them on the day they used the bus, 

another 8% were on holiday without their car. The report demonstrates a demand for 

greener travel for leisure purposes, especially in environmentally sensitive areas and 

explores the consequences in changes of destination and travel mode if these services were 

discontinued. The survey also found that the bus services were popular among visitors from 

overseas who made up 8% of the passengers surveyed; this is likely to be an underestimate 

given the reluctance of some overseas visitors to complete the survey form.  Furthermore, 
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the survey indicates that destinations which reduce or withdraw such services lose a 

valuable visitor base. If tourist buses are withdrawn, most visitors simply select another 

destination which is accessible by public transport or walking or stay at home.  

Many people knew about the bus service through seeing the bus, but leaflets, timetables at 

bus stops and information from tourist information centres were important ways of 

knowing the bus times. 

The survey points to a general satisfaction with service provision and delivery; passengers 

very much welcome a friendly driver who can drive smoothly. In overall terms there was 

consensus that services offered a good day out. Of all of the factors investigated,  

Frequency was the lowest scoring aspect of these bus services.  The respondents 

comments illustrate some of the problems of using them, such not being able to access 

information from outside the area or find the bus stop once one has arrived. 

The findings demonstrate the way that these services combat social exclusion and how the 

introduction of free travel for senior citizens in Wales is changing travel habits. 

The report discusses how bus services aimed at tourists and recreational travel could be 

improved and how their costs and benefits could be evaluated. Suggestions are made for 

further research to establish the most effective ways of encouraging people to use the buses 

already provided.  
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1. Introduction 

1.1. Introduction 

Policy guidance seeks to investigate ways in which car travel can be reduced and travel can 

be more environmentally sensitive. It is recognised that alternatives to the private car have 

to be perceived as attractive to residents and visitors (Commission for Integrated Transport, 

2001). Increasingly, attention is being focussed on leisure travel which accounts for 40% of 

the distance travelled and over 30% of all personal trips in the United Kingdom (Dickenson 

et al, 2004). 

The aim of the Tourism on Board project is to improve the performance of recreational 

public transport services which serve the leisure and tourism market through research into 

the needs of current and potential users.1. The project is managed by the Institute of 

Transport and Tourism at the University of Central Lancashire in partnership with several 

local authorities, national parks and the YHA.  

Objectives 

The specific objectives of Tourism on Board are to: 

1. Investigate profiles of current and potential markets, 
2. Evaluate the economic impact of public transport at tourist destinations, 
3. Evaluate marketing approaches and techniques as appropriate, 
4. Report on the relative effectiveness of different pricing and ticketing approaches 

and 
5. Share best practices amongst participants.  

This report presents the findings from the first stage of Tourism on Board: a survey 

conducted in August 2005 on tourist buses in the United Kingdom. It is, we believe, the 

                                                

 

1 The emphasis is on bus services but it will inevitably include other modes of transport, which are designed 

primarily for tourism and recreational purposes. 
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largest survey ever of scheduled buses in tourist areas in the United Kingdom and we hope 

the findings will prove useful not only to the individual members, but to local and national 

policy makers and others interested in the development and sustainability of tourism in the 

United Kingdom  

1.2. Tourism on Board   

Tourism on Board was formed at a workshop of interested parties in April 2005. The 

original organisations associated with the project are: 

Brecon Beacons National Park 
Brighton & Hove District Council 
Cheshire County Council 
Cornwall County Council 
Denbighshire and Flintshire County Councils 
Derbyshire County Council/ Peak Connections 
Hadrian's Wall Tourism Partnership   
Hampshire County Council 
Lancashire County Council 
Loch Lomond and The Trossachs National Park 
Nottinghamshire County Council 
Peak District National Park 
Pembrokeshire County Council 
Snowdonia Green Key Initiative 
Swansea City and County council 
Transport for Everyone in South Shropshire (TESS) 
Yorkshire Dales National Park 
Youth Hostels Association   

Each organisation pledged a financial contribution towards the survey and the staff to 

conduct the survey on buses in their area on three nominated days in August 2005. The 

University of Central Lancashire matched this funding by providing the survey design, the 

survey forms and the analysis of responses.  

1.3. The Report 

The next chapter describes how the survey was organised and conducted, it also gives 

details of the response rates. The following four chapters each describe aspects of the 

findings. Chapter 3 gives details of the bus users in the survey areas, where they are from, 

the composition of the groups travelling together, whether passengers were local or visitors 

and if they had a car available the day of their bus travel. 
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